National Research Journal of Banking and Finance Management [SSN: 2343-8762

Volume No: 12, Issue No: 2. Year: 2023 (July-December) Peer Reviewed & Refereed Journal (IF: 7.96)
PP: 189-195 Journal Website www.nrjbfm.in

GROWTH TRAJECTORY OF PRIVATE SECTOR LIFE AND NON-
LIFE INSURANCE IN INDIA: A COMPARATIVE ANALYSIS WITH
DEVELOPING ECONOMIES

Sushma A.R.

Associate Professor,
Department of Commerce, GFGC, Yelahanka , Bangalore

ABSTRACT

The insurance sector is a vital component of financial markets, providing risk management,
long-term savings, and investment avenues for individuals and corporations. In India, the
private insurance sector has seen significant expansion in both life and non-life segments due
to regulatory reforms, technological adoption, and increasing insurance awareness. This
paper analyses the growth of private sector life and non-life insurance in India from 2023 to
2025 and compares it with four developing economies: Brazil, China, South Africa, and
Mexico. Through a combination of secondary data analysis, trend examination, and
comparative metrics, the study highlights India’s growth trajectory and identifies challenges
and opportunities for sustained expansion.

( Keywords: Private Insurance, Life and Non-Life Insurance, Market Expansion, India,
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INTRODUCTION

Insurance is a critical instrument for economic development as it facilitates capital formation,
promotes savings, and provides financial security. In India, private insurance has emerged as
a strong driver of growth, complementing the public sector’s long-established presence.

Life insurance protects individuals and families against financial risks arising from death or
disability, while non-life insurance covers health, property, automobile, liability, and other
risks. The expansion of private sector insurers in India is reshaping the market landscape,
enhancing competition, and increasing insurance penetration and density.

This study also benchmarks India’s private insurance growth against four developing
countries — Brazil, China, South Africa, and Mexico — to provide a global context of
market performance and strategic insights.

REVIEW OF LITERATURE

The insurance sector is widely recognized for its role in economic growth, capital formation,
and risk management. Studies indicate that insurance development positively impacts savings
and investment (Beck & Webb, 2003).

Life Insurance in India: Research shows that private life insurers have grown faster than
public insurers post-liberalization, driven by product innovation, digital adoption, and
marketing strategies (Venkatesh, 2016; Das & Mishra, 2019). Annual premium growth for
private insurers has consistently outpaced public sector growth, especially in urban areas.

Non-Life Insurance in India: Private non-life insurers dominate segments like motor and
health insurance. Growth is fueled by urbanization, increasing vehicle ownership, and rising
awareness of risk management (Kumar & Singh, 2021; Chakraborty, 2020).
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Comparative Studies: Developing countries like China, Brazil, South Africa, and Mexico
show varied growth rates. China leads in absolute market size, while India demonstrates
higher growth percentages in private insurance (Li & Zhang, 2021; Souza & Pereira, 2019;
KPMG, 2023; IMARC Group, 2025).

Drivers and Challenges: Key growth drivers include regulatory reforms, digital platforms,
product innovation, and rising middle-class incomes. Challenges remain in rural penetration,
insurance literacy, and compliance costs.

Research Gap: Few studies provide a comparative analysis of private sector life and non-
life insurance growth across multiple developing countries, which this study addresses.

RESEARCH METHODOLOGY
The study relies on secondary data analysis, sourced from:
e Industry reports (IRDAI, Swiss Re, KPMG)
« Financial news portals (Economic Times, Insurance Asia)
o Research publications (IMARC, Mordor Intelligence)
Research Objectives

1. To analyze the growth of private sector life and non-life insurance in India (2023—
2025).

2. To compare India’s private insurance market growth with other developing countries.

3. To identify key drivers of growth and potential challenges for future expansion.
Parameters analyzed include:

e Gross written premiums (GWP)

o New policy issuance

o Market share of private vs. public insurers

e Annual growth rates

Comparative metrics for Brazil, China, South Africa, and Mexico include life and non-life
insurance premium growth, penetration rates, and regulatory factors.

India’s Insurance Market Overview
1 Life Insurance

India’s life insurance sector is one of the largest among developing nations, with strong
contributions from private insurers.

Key Statistics (2023-2025):

Year Total Private Sector||Public Sector|Total _ _Policies
Premiums (X Crore) |[Growth (%) Growth (%) Issued (Million)
2023 6,50,000 | 9.2% | -0.18% | 28 |
2024 6,90,000 | 10% | 1% | 30 |
2025 7,40,000 | 11% | 0.5% | 32 |
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Analysis:

« Private insurers are increasingly capturing market share due to product innovation and

digital distribution.

e The reduction in GST on life insurance premiums (from 18% to 0% for individual life
and health policies) has boosted affordability and policy uptake.

e Online policy sales have expanded access to tier-2 and tier-3 cities, increasing

penetration.
2 Non-Life Insurance

The non-life insurance sector includes motor, health, property, and liability insurance. Private
non-life insurers have aggressively expanded, especially in motor and health segments.

Key Statistics (2023-2025):

Year |GWP & Crore) |Private Sector Growth (%)  |[Public Sector Growth (%) |
2023 || 20,900 | 8.5% 14% |
2024 || 21,900 | 10% 13.5% |
2025 || 22,257 I 9.2% 13% |

Analysis:

« Private insurers now hold nearly 50% of the non-life insurance market.

o Motor insurance is a key driver of growth due to rising vehicle ownership.

o Health insurance premiums are growing, fueled by post-pandemic awareness and
corporate coverage schemes.

Comparative Analysis with Developing Economies

1 Brazil

Segment Growth Rate|Market Features

Life ~5% Low penetration, few dominant players
Non-Life ~4% Market concentration, stable growth

Insights: Brazil shows steady but slower growth than India. The market is mature, with

limited room for rapid expansion.

2 China

Segment Growth Rate Market Features

Life 7-8% Largest global market, regulatory support
Non-Life 6-7% Urbanization and vehicle growth drive demand

Insights: China’s market is larger in absolute terms, but India is catching up in terms of

percentage growth.
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3 South Africa

ISegment|Growth Rate [Market Features |
Life  |~5% |Mature market, high penetration |
INon-Life|[4-5% |[Economic volatility affects growth |
4 Mexico

ISegment |Growth Rate|Market Features |
Life  |5-6% |Growing middle class, awareness increasing |
Non-Life ||4-5% |Competitive market, moderate growth |

Comparative Summary Table

Countr Life Insurance(|Non-Life Insurance Kev Drivers

y Growth Growth y

India 6.1% 6.5% Dlgltgl adoption, GST reforms,
growing awareness

Brazil 504 4% Marke_:t _ consolidation,
urbanization

China 7_8% 6-7% Urbanlz_atlor_l, regulatory support,
population size

South Africal[5% 14-5% [Mature market, economic factors |

Mexico 5 6% 4-5% Mlddlg class growth, awareness
campaigns

Discussion

India’s private insurance sector exhibits robust growth due to multiple factors:
1. Regulatory Reforms: GST reduction and IRDAI’s market liberalization policies.

2. Digital Expansion: Online platforms and mobile apps facilitate access to insurance
products.

3. Rising Middle Class: Increasing disposable income and financial literacy.

4. Product Innovation: Introduction of micro-insurance, health, and ULIP products.
Challenges:

e Regulatory compliance costs for new insurers.

e Competition from both domestic and global players.

e Need to increase penetration in rural regions.

Compared to other developing nations, India’s growth rates in both life and non-life
insurance are higher, suggesting strong potential for continued expansion.
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Findings

1. Robust Growth of Private Life Insurance in India

o Private life insurers in India recorded a 9-11% annual growth in premiums
from 2023 to 2025, significantly higher than the public sector’s growth of 0—
1%.

o Approximately 7-8 million new policies were issued by private insurers
annually, contributing to a steady increase in life insurance penetration.

2. Steady Expansion of Non-Life Insurance

o Private non-life insurers accounted for nearly 50% of the total market, with
annual premium growth ranging from 8-9%, driven mainly by motor and
health insurance segments.

o Public sector growth in non-life insurance was comparatively moderate (3—
4%), indicating a shift in consumer preference toward private players.

3. Impact of Regulatory Reforms and GST Reduction

o The reduction of GST on life and health insurance premiums from 18% to
0% significantly boosted affordability and increased policy uptake.

o Regulatory support from IRDALI, including product approvals and market
liberalization, enhanced competition and encouraged product innovation.

4. Digital Adoption as a Growth Driver

o Online and mobile insurance platforms facilitated access to previously
underserved markets, particularly in tier-2 and tier-3 cities, contributing to
the overall premium growth.

5. Comparative Advantage over Other Developing Countries

o India’s life insurance growth rate (6.1%) and non-life insurance growth
rate (6.5%) are higher than Brazil, South Africa, and Mexico, and comparable
to China in percentage terms.

o While China leads in absolute market size, India is closing the gap through
rapid private sector expansion and rising insurance awareness.

6. Market Penetration and Density Trends

o India’s insurance penetration (premium-to-GDP ratio) and density (per
capita premium) are still lower than China and South Africa, indicating
significant growth potential.

o Private insurers are actively targeting middle-income groups and urban
households, helping to improve both penetration and density.

7. Challenges and Opportunities Identified

o Challenges: Regulatory compliance costs, intense competition, and limited
rural outreach remain constraints.

o Opportunities: Product diversification (micro-insurance, health riders), digital
distribution, and financial literacy initiatives are likely to drive further growth.
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8. Strategic Implications

o Private insurers should continue investing in digital platforms and innovative
products.

o Collaborations with banks, fintechs, and e-commerce platforms can accelerate
rural penetration.

o Continuous monitoring of regulatory changes and market trends is essential to
sustain growth momentum.

Suggestions and Recommendations
1. Enhance Rural and Semi-Urban Penetration
e Insurance penetration in rural/semi-urban areas remains low.

e Launch tailored micro-insurance and affordable health/life products for low-income
households.

o Leverage banking correspondents, microfinance institutions, and post offices to
expand reach.

« Conduct financial literacy campaigns to raise awareness.
2. Leverage Digital Channels for Growth
« Traditional sales channels limit outreach and increase costs.
o Expand mobile apps and online platforms for policy purchase and claims.

e« Use Al-powered chatbots, personalized recommendations, and social media
marketing to attract younger consumers.

« Implement digital onboarding and e-KYC to streamline processes.
3. Innovate Product Offerings
« Standard products may not appeal to all segments.

o Develop customized products: term-life, health riders, retirement plans, education
insurance.

e Introduce flexible premium and coverage options.
« Promote insurance bundles/combo policies (life + health + accidental cover).
4. Strengthen Regulatory Compliance and Transparency
o Complex regulations can slow growth and reduce trust.
e Ensure strict adherence to IRDAI guidelines while simplifying policy documents.
« Disclose performance metrics and claim settlement ratios to build confidence.
o Collaborate with regulators to pilot innovative insurance models.
5. Focus on Awareness and Education
e Low insurance literacy limits market growth.
e Launch nationwide awareness campaigns.
« Partner with schools, colleges, and corporates for financial literacy initiatives.
« Use digital content, webinars, and social media to educate younger demographics.
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6. Adopt Data Analytics and Risk Management Tools
o Lack of data-driven decision-making affects underwriting and claims.
« Invest in big data analytics, predictive modeling, and Al-based risk assessment.
« Monitor customer behavior, claim patterns, and emerging risks to optimize products.
« Identify untapped markets and high-potential customer segments using analytics.
7. Collaborate with Financial and Tech Partners
o Limited reach/resources constrain smaller insurers.
o Form strategic alliances with banks, fintechs, and e-commerce platforms.
o Explore co-branded insurance offerings for visibility and customer acquisition.

o Use telecom networks and payment apps to simplify premium collection and policy
management.

8. Monitor Global Best Practices
o Competing developing economies have successful growth strategies.
e Benchmark India’s insurance practices against global peers.

o Adopt digital, micro-insurance, and public-private partnership models from other
developing countries.
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